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This project has received funding from the European Union’s Horizon Europe research and innovation 

programme under grant agreement No. 101060474 (CLIMED-FRUIT). This output reflects only the 

author’s view, and the European Union cannot be held responsible for any use that may be made of 

the information contained therein. 

More information on the project can be found at project website. 

CLIMED-FRUIT aims to share knowledge ready for practice, collected from different Operational 

Groups (OG) across Europe, for a better adaptation to climate change and mitigation, in perennial 

crops in the Mediterranean Area (grape vine, olive, fruits). The project builds on the results of a core 

group of 9 OG coordinated by a multi-actor consortium members (advisors, farmer organisations, 

research and education institutes, standardisation organisation), covering several Mediterranean 

crops in 7 different countries (France, Spain, Portugal, Greece, Italy, Croatia, Serbia). Best practices 

collected and shared range from (i) soil conservation and carbon storage, (ii) improving resilience of 

crops facing climatic hazards (frost, hail), (iii) innovative practices for adapting water stress 

management, (iv) adaption of food chain processes to climate change and diversification, and (v) 

preserving biodiversity for a better resilience to climate change issues and pests. These groups will 

share their experience through a combination of innovative digital formats, cross-visits and interactive 

local dissemination events. In addition, new knowledge and practices will be gathered more widely by 

organising an open contest. Participants from other European projects, other EIP OGs or even 

international projects from the Mediterranean area will be invited to propose abstracts. The most 

applicable solutions will be selected and pitched in a broad online conference. Participants will be 

invited to rank the best presentations according to cost/benefit ratio, which will then be widely 

disseminated and shared. Social media channels, videos, podcasts, crowd writing contests will be used 

to spread the knowledge. Specific editorial partnerships will be established with most popular 

technical reviews. The network will host a forum to capitalise on existing OG experiences and aims to 

foster new OGs to spread and explore new practical knowledge in relation to adaptation to climate 

change. 

A specific logo and visual identity have been defined for Climed-Fruit by contracting a service provider 

and consulting the consortium partners for the final choice (which took place during the kick off 

meeting of the project). This logo and visual identity will be used for all presentations made during the 

project (a specific powerpoint template will be produced from this visual identity). This will also be 

used for all dissemination materials that will be produced as part of the project. Different variations of 

the logo and different pictograms have been produced to be adapted to the media on which they will 

be used (for example on videos, written documents, project website…).  
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Logo without flat tint:  

 

Logo with flat tint:  
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A protection zone of the size of the "C” must be respected. This area can be larger (never smaller) 

depending on the format and layout.  

  

 

 

 

 

 

  

To ensure good readability, the logo should be no smaller than 20 mm wide. 

It is forbidden to distort the logo or to modify it in any way. Concerning the colours, they 

must remain those proposed in the charter. The typography must not be changed either. 
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The typography used is Montserrat in two different weights: extra bold and regular. 
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For very specific uses, where the name is already mentioned for 

example, it is possible to use only the fruit symbol. 

 

 

This logo can be used for the favicon of the 

website: 

 

 

 

 

 

 

 

On an ad hoc basis, the visuals can be integrated into the shape of the fruit in order to 

personalize communication documents. 

 


